Software-Supported Marketing for Optimal
Teamwork
Franz Haas optimizes worldwide marketing management with
BrandMaker Marketing Planner
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Importing, filtering, and evaluating data
Marketing Planner is connected to the SAP ERP
system via an interface. This way, invoice data can be
imported automatically into the MRM system from
SAP. Marketing Planner then contrasts plan budgets
and actual costs with one another, automatically
calculates budget totals and remaining budgets,
checks the data for any inconsistencies, and issues a
warning in case of deviations, for example the
exceeding of intended budgets. In addition, Marketing
Planner also provides detailed evaluations and reports
about budgets and planned measures. With the help
of numerous filters such as costs, employees,
products, events, and lands, the data can be combined
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Renowned companies that make use of BrandMaker
solutions in their marketing departments include

Commerzbank, DekaBank, Ernst & Young, EnBW,
G+J EMS, Opel and Tirol Werbung.
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